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Data source

The source of information used to estimate the indicators is the “CNMC Households’
Tracking Survey”. The survey is the result of retrieving information directly from a
representative sample of households and individuals residing in Spain. It is a
longitudinal survey aimed at individuals aged 10 or over, residing in family homes
throughout Spain. Its aim is to gather information about the availability of services
and equipments, consumption and spending patterns and also about habits and
perceptions of residential consumers. The information gathered spans several of the
sectors supervised by the CNMC: energy (electricity and natural gas),
telecommunication and audiovisual services and the postal sector.

The company Kantar TNS carries out the fieldwork and data processing which feeds
the survey: every six months, the households complete postal/web questionnaires
regarding the availability of the services and their use and perceptions of them.
Moreover, every quarter, they send in bills for telecommunications services and every
semester, they send in bills for electricity services. This information, once processed,
makes up the CNMC Households’ Tracking Survey.

Survey characteristics

Type of survey: ongoing with a periodicity of six months.

Survey method: postal (66.7% of households) and online (33.3% of households).

Universe (2019): population residing in principal family homes. 18.5 million
households and 42.0 million individuals aged 10 or over (Source: INE).

Geographical scope: the whole of Spanish territory, except Ceuta and Melilla.

Field periods for the published results: the survey data are collected in the second
and fourth quarters of the year. Telecommunications bills are collected in one month
of each quarter of the year (March, June, September and December, approximately)
and electricity bills are collected in one month of each semester of the year (June and
December).

Sampling: multistage, proportional in size to the autonomous region and stratified in
proportion to population size, social class and household size.

Sample size: In the second semester of 2019, the final sample for the questionnaires
was 4,861 households and 9,058 individuals aged 10 or over.
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Estimation and margin of error

Estimation methods vary from indicator to indicator. For information purposes, in the
second semester of 2019, for the case of maximum uncertainty and a confidence
level of 95%, the maximum sampling errors made in the national percentages for the
guestionnaires are approximately 1.4% for households and 1.0% for individuals.

Publication of the indicators

The CNMC plans to publish the indicators for the second quarter of each year in the
fourth quarter and those for the fourth quarter in the second quarter of the following
year. The indicators will be published as open data on CNMCData
(http://data.cnmc.es/datagraph/index.jsp).

Indicators of interest to the general public, to stakeholders in regulated sectors and
to the CNMC itself will be published. Many of the indicators will be monitored over
time, but, in other cases, depending on CNMC'’s information needs the indicators will
be occasional and not continuous over time.
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